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In the Claims: 

1 . (Currently amended) A method where a promoter receives mentions/ advertisements as a 
means of full or partial compensation from an - product or service offering entity for each 
new account sign-up of end users generated by said promote r, comprising wh e r e said 
m e ntions/adv e rtis e m e nts app e ars in communications that ar e provid e d by th e said 
off e ring e ntity e ith e r dir e ctly or indirectly (through a third party) to said end us e rs, and 
comprising wher e said m e ntions/adv e rtisem e nts app e ar in communications b e tw ee n said 
off e ring e ntity and th e said e nd us e rs that w e r e introduc e d or e stablished through th e 
e fforts of said promot e r , comprising: 

a. st e p for e stablishing providing a file comprising information c omprising said 
m e ntions/ advertisements for said promote r, r e sulting in fil e information ; 

b. st e p for storing said file informatio n-on a computer readable medium; 

c. st e p for e stablishing providing a promoter code that cross references said 
promoter code to said file informatio n, r e sulting in promot e r coding information; 
d. st e p for storing said promot e r coding information on a computer readable 
medium; 

d. st e p for distributing said account applications comprising said promoter code; 

e. st e p for processing redeemed applications comprising said promoter code; 

f. st e p for establishing said accounts for said end users based on said processing of 
said redeemed account applications comprising said promoter code; 

and 

g. st e p for issuing communications to said end users of said accounts, where said 
communications comprise said file information comprising said 
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m e ntions/ advertisements, as referenced by said promoter coding information^ 

wherein said promoter is different than said offering entity and said offering entity 

is not a financial card merchant . 

2. (Currently amended) The method of claim 1, furth e r comprising step for p e rforming and 
or all m e thod st e ps e ith e r dir e ctly wherein said method is conducted b y said offering 
entity, or indirectly by a third part y or third parti e s, wh e r e said third party or said third 
parti e s ar e associat e d with, retained by, referred by, or linked via Internet or intranet with 
said offering entity, or by any combination or p e rmutation of said offering entity and said 
third part y or said third parti e s . 

3. (Canceled). 

4. (Currently Amended) The method of claim 1 , furth e r comprising including st e p for 
enabling wherein said account applications and said accounts to compris e applications 
and accounts for any type of relate to a financial card account and wherein ; furth e r 
comprising including st e p for e nabling said communication s to compris e anything 
r e l e vant or non r e l e vant r elate to the activity of said account s; further comprising 
nicluding st e p for e nabling said applications, said accounts and/or said communications 
to allow or not allow said e nd us e rs to r e c e iv e or relate to r eminders, tips or suggestions 
selected from one selected from comprising: a health or non-health r elated reminders, 
tips, or suggestio ns; non h e alth relat e d r e minders, tips, or sugg e stions; or a combination 
of h e alth and non h e alth r e lat e d r e mind e rs, tips or suggestions; furth e r comprising 
including st e p for e nabling said communications and said remind e rs, tips or sugg e stions 
to b e conjoin e d, not conjoin e d but s e nt tog e th e r, or sent separately; furth e r comprising 
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i ncluding st e p for enabling said communications and/or said r e mind e rs, tips or 

suggestions to comprise one or more said m e ntions / or an advertisements. 

5. (Currently amended) The method of claim 1, furth e r comprising including st e p for 
e nabling said applications and said accounts to compris e applications and accounts for 
any typ e of s e rvic e or product, wherein said s e rvic e or said product us e s, or may b e 
adapted to us e , an application proc e ss; furth e r comprising including st e p for e nabling said 
communication s to compris e include anything r e levant or non r e l e vant information 
selected from information related to the activity of said accounts ; furth e r comprising 
including st e p for e nabling said applications, said accounts, and/or said communications 
to allow or not allow said e nd us e rs to r e c e iv e r e mind e rs, tips or sugg e stions comprising: 
health related reminders, tips or suggestions; non-health related reminders, tips or 
suggestions; said advertisements or a ny combination thereo f of h e alth and non h e alth 
relat e d reminders, tips or sugg e stions; furth e r comprising including st e p for e nabling said 
communications and said r e mind e rs, tips or sugg e stions to b e conjoin e d, not conjoin e d 
but s e nt tog e th e r, or s e nt separat e ly; furth e r comprising including st e p for enabling said 
communications and/or said r e mind e rs, tips or sugg e stions to compris e on e or mor e said 
m e ntions/adv e rtis e m e nts . 

6. (Currently amended) The method of claim 1, furth e r comprising including st e p for 
e nabling said applications and said accounts to compris e applications and accounts for 
said e nd us e rs to r e ceiv e wherein said communication include advertisements from a 
primary advertising entity^ or athird-party advertising entit y; furth e r comprising 
including step for e nabling said communications to compris e said adv e rtisem e nts; furth e r 
comprising including st e p for enabling said applications and/or said accounts to allow or 
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not allow for said e nd us e rs to r e c e iv e r e minders, tips, or sugg e stions comprising: health 

r e lat e d reminders, tips or sugg e stions; non h e alth r e lat e d reminders, tips or sugg e stions; 

or a combination of h e alth and non h e alth r e lat e d reminders, tips or sugg e stions; further 

comprising including st e p for e nabling said communications and said r e mind e rs, tips or 

sugg e stions to b e conjoined, not conjoin e d but s e nt tog e th e r, or s e nt s e parat e ly; furth e r 

comprising including step for e nabling said communications and/or said r e minders, tips 

or sugg e stions to compris e on e or mor e said mentions/adv e rtisem e nts . 

7. (Canceled). 

8. (Canceled). 

9. (Canceled). 

10. (Canceled). 

11. (Canceled). 

12. (Canceled). 

13. (Canceled). 

14. (Currently amended) The method of claim 1, wherein said furth e r comprising including 
st e p for e nabling said m e ntions/ advertisements to continu e to appears in said 
communications and/or said r e mind e rs, tips or sugg e stions for e ith e r th e e ntir e tim e that 
said account is k e pt in forc e by said e nd us e r or said offering e ntity, or for only a limit e d 
for a time period set by said offering entitvd eter min e d by any of th e involv e d parties or 
by any other factor . 

15. (Currently amended) The method of claim 1, furth e r comprising including st e p of 
e nabling wherein said offering entity to l e vy charges fees to said promoter for any asp e ct 
ef one selected from m aintaining, accessing, or modifying said file information. 
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16. (Canceled). 

17. (Canceled). 

18. (Canceled). 

19. (Canceled). 

20. (Currently amended) The method of claim 1, further comprising including step for 
enabling listings of said accounts that ar e generat e d or established through th e e fforts of 
said promoter to allow for a fil e maint e nanc e function w herein said promoter may add, 
modify, revise, or delete information /m e ssag e s/t e xt that will appear in conjunction with, 
or in abs e nc e of said communications , and may app e ar in conjunction with, or in abs e nc e 
of said r e mind e rs, tips, and sugg e stions, and may appear in conjunction with, or in 
abs e nce of said m e ntions/adv e rtis e m e nts, in any combination or p e rmutation; furth e r 
comprising including st e p for e nabling access to said fil e maintenance function to 
compris e any communicativ e m e ans or embodim e nt that e nabl e s said fil e maint e nanc e 
function to be perform e d; furth e r comprising including st e p for e nabling the manag e m e nt 
of said information/m e ssag e s/t e xt to compris e m e ans for e mploying automation for any 
desir e d parameter or function; furth e r comprising including st e p for e nabling said 
offering e ntity to s e nd a confirmation to said promot e r confirming that said 
communications comprising said information/m e ssag e s/text have b ee n s e nt; further 
comprising including st e p for e nabling said information/messag e s/t e xt and said 
confirmation to compris e any communicativ e m e ans or embodim e nt . 

21. to 42. (Canceled). 
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43. (New) A system where a promoter receives advertisements as a means of full or partial 

compensation from a product or service offering entity for each new account sign-up of 

end users generated by said promoter, comprising: 

i. a system component for providing a file comprising said advertisements 
for said promoter; 

ii. a system component for storing said file on a computer readable medium; 

iii. a system component for providing a promoter code that cross references 
said promoter code to said file information on a computer readable 
medium; 

iv. a system distributing said account applications comprising said promoter 
code; 

v. a system component for processing redeemed applications comprising said 
promoter code; 

vi. a system component for establishing said accounts for said end users 
based on said processing of said redeemed account applications 
comprising said promoter code; 

and 

vii. a system component for issuing communications to said end users of said 
accounts, where said communications comprise said file information 
comprising said advertisements, as referenced by said promoter coding 
information 

wherein said promoter is different than said offering entity and said offering entity is not a 
financial card merchant. 
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44. (New) The system of claim 43, wherein said method is conducted by said offering entity, 
or indirectly by a third party retained by, referred by, or linked via Internet or intranet 
with said offering entity, or by any combination of said offering entity and said third 
party. 

45. (New) The system of claim 43, wherein said account applications and said accounts relate 
to a financial card account and wherein said communication relate to the activity of said 
account or relate to reminders, tips or suggestions selected from one selected from a 
health or non-health related reminder, tip, or suggestion or an advertisements. 

46. (New) The system of claim 43, wherein said communication include information selected 
from information related to the activity of said accounts health related reminders, tips or 
suggestions; non-health related reminders, tips or suggestions; said advertisements or any 
combination thereof. 

47. (New) The system of claim 43, wherein said communication include advertisements from 
a primary advertising entity or a third-party advertising entity. 

48. (New) The system of claim 43, wherein said advertisement appears in said 
communications for a time period set by said offering entity. 

49. (New) The system of claim 43, wherein said offering entity charges fees to said promoter 
for one selected from maintaining, accessing, or modifying said file information. 

50. (New) The system of claim 43, wherein said promoter may add, modify, revise, or delete 
information that will appear in said communications. 
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